ACCA Contractor Membership Application Form <

Membership isvalid for a12 month period. Return this completed form with payment to:
ACCA.
2800 Shirlington Road, Suite 300 N _
Air Conditioning Contractors of America

Arlington, VA 22206
Oregon

Contractor: Contracting firm, corporation, or individualswho design, install, service and/or repair environmental
systems such as heating, air conditioning, refrigeration, humidification, air purification, and ventilation.

MEMBERSHIP INFORMATION:

Company: License #:
*Please type or print in black ink* (You may be requested to provide a
copy of your license)
Primary Contact: Title:
Alternate: Title:
MailingAddress: Shipping Addr ess it different):
Street/P.O. Box Street
City, State, Zip Code City, State, Zip Code
Phone: / Fax: / Mobile: /
E-mail: Web Site:

Did an ACCA member tell you about the Association? If so, please provide the following:
Name: Company:

MEMBERSHIP DEMOGRAPHICS:

Types of Work Performed:

[ACCA members refer business to each other! The codes below will appear in the Membership Directory]

O AC  AirConditioning OEM  Energy Management O PB  Plumbing/Piping O Other

O CN Controls OHT  Heating ORE Refrigeration

O DC  Duct Cleaning aiL Insulation 0O SM  Sheet Metal

OEL Electrical alA Indoor Air Quality OVT  Ventilating OAA  AllListed

Fields of Work Performed (Please provide percentage): Union Affiliation

% Design Build O Service O Installation O Both QUA  United Association Q SM Sheet Metal
% Residential O Service O Installation O Both Q RU  Open Shop Q Other

% Institutional O Service O Installation O Both

% Government O Service O Installation O Both Annual Sales (for ACCA confidential records only):
% Commercial/lndustrial (over 5 tons) O Service O Installation O Both Q Under $300,000 Q $3 - $5 Million
% Residential/Light Commercial (under 5tons) O Service O Installation O Both Q $300,000 - $1 Million Q $5 - $10 Million
% Industrial O Service O Installation O Both Q $1 Million - $3 Million O Over $10 Million

MEMBERSHIP PAYMENT:

Member ship is based on the total number of employees at this location — please check one:

Total Employees: Dues: Total Employees: Dues:
O 1-3 $500 O 10-24 $800
O 49 $650 O 25+ $950
(Payment must accompany application)
O Check enclosed # OR Pleasechargemy: O Visa O MasterCard O American Express
Nameon card: Card Number:
Authorized Signature: Expiration Date:

Asamember, | agreeto abide by the ACCA Code of Ethics & have read the ACCA Antitrust Policy (seereverse side):
Signature: Date:

ACCA dues are not deductible as a charitable contribution for federal tax purposes but may be deductible as a business expense up to 80%. We
estimate 20% of your dues are nondeductible for the tax year because of ACCA's lobbying efforts on behalf of its members




ACCA Codeof Ethics

= Member Instill the highest respect for the heating, ventilating, air conditioning and refrigeration (HVACR) contracting profession within
their communities.

= Maintain strict compliance with all laws, regulations and ordinances pertaining to the HVACR industry and business operations prescribed
by federal, state, county and municipal governments.

= Design, install, service and repair heating, ventilation, air conditioning and refrigeration systems in accordance with accepted industry
standards.

= Develop and maintain an understanding of proper equipment selection to assure customers of sale, dependable and comfortable
performance.

= Ensure that quality, honesty, integrity and good faith are hallmarks of contractors’ business practices, including individual contractor sales,
advertising, mstallations and service of HVACR systems.

= Maintain a clean, safe, respectable and well-identified place of business commensurate with the high standards of the profession.

= Increase the safety and efficiency of the HVACR contracting industry by participating in the education and training programs of ACCA.

= Develop the highest quality standards of customer service and nurture long-term relationships with customers.

= Encourage and support business development in which skilled and professional HVACR contractors are empowered to provide high-
level services to consumers and end-users.

= Refrain from engaging in any activity defined as cross-subsidization

ACCA Antitrust CompliancePoalicy
The antitrust laws of the United States and the various states prohibit agreements, combinations and conspiraciesin restraint of trade. BecausetheAir
Conditioning Contractors of America(“ACCA”) is, by definition acombination of competitors, one element of apossible antitrust violation isalways
present, and only some action by ACCA that unreasonably restrains trade needs to occur for there to be an antitrust violation. Consequently,
associations are common targets of antitrust plaintiffs and prosecutors.

The consequences for violating the antitrust laws can be severe. A conviction can carry stiff fines for the association and its offending leaders, jail
sentences for individuals who participated in the violation, and a court order dissolving the association or seriously curtailing its activities. The
antitrust laws can be enforced against associations, association members, and the association’s employees by both government agencies and private
parties (such as competitors and consumers) through treble (triple) damage actions. As the principal federal antitrust law is a criminal conspiracy
statue, an executive who attends a meeting at which competitorsengageinillegal discussions may be held criminally responsible, evenif he or she says
nothing at the meeting. The executive's attendance at the meeting may be sufficient to imply acquiescence in the discussion, making him or her liable
to as great a penalty as those who actively participated in theillegal agreement.

The antitrust laws prohibit competitors from engaging in actions that could result in an unreasonable restraint of trade. Above all else, association
members should be free to make business decisions based on the dictates of the market — not the dictates of the association.

Some activities by competitors are deemed so pernicious and harmful that they are considered per se violations— it does not matter whether or not
the activitieshave aharmful effect on competition. These generally include pricefixing, allocation of customers, marketsor territories, bid-rigging, and
some forms of boycotts. In addition, there are many featuresthat factor into price; agreements as to warranty duration, freight terms, or other factors
that can directly impact price also are proscribed.

Other actions such as standards development and rel ationships between distributors and suppliers generally are evaluated under arule of reason —
there is a balancing between the pro-competitive and anti-competitive aspects of the activities. These areas also should be approached with caution
andlegal guidance.

ACCA hasapolicy of strict compliance with federal and state antitrust laws. ACCA members should avoid discussing certain subjects when they are
together — both at formal ACCA membership, Board of Directors, committee, and other meetings and in informal contacts with other industry
members — and should otherwise adhere strictly to the following guidelines:

« DO NOT discuss prices, fees or rates, or features that can impact (raise, lower or stabilize) prices such as discounts, costs, terms and conditions of

sale, warranties, or profit margins. Notethat aprice-fixing violation may beinferred from price-rel ated discussions followed by parallel decisionson

pricing by association members — even in the absence of an oral or written agreement.

* DO NOT agree with competitors as to uniform terms of sale, warranties or contract provisions.

*« DO NOT exchange data concerning fees, prices, production, sales, bids, costs, customer credit, or other business practi ces unlessthe exchangeis made

pursuant to a well-considered plan that has been approved by ACCA’s legal counsel.

« DO NOT agree with competitors to divide up customers, markets or territories.

DO NOT agree with competitors not to deal with certain suppliers or others.

* DO NOT try to prevent a supplier from selling to your competitor(s).

« DO NOT discuss your customers with your competitors.

*« DO NOT agree to any membership restrictions, standard-setting, certification, accreditation, or self-regulation programs without the restrictions or

programs having been approved by ACCA’slegal counsel.

* DO insist that ACCA meetings have agendas that are circulated in advance and that minutes of all meetings properly reflect the actions taken at the

meeting.

* DO leave any meeting (formal or informal) where improper subjects are being discussed. Tell everyone why you are leaving.

* DO ensure that ACCA staff sends out all correspondence on behalf of ACCA and that ACCA officers, directors, committee members, or other
members do not hold themsel ves out as speaking or acting with the authority of ACCA when they do not, in fact, have such authority (seeACCA's
Policy on Apparent Authority).

* DO ensure that if questions arise about the legal aspects of ACCA's activities or your individual responsibilities under the antitrust laws, you seek
advice and counsel from your own counsel or from the staff and counsel of ACCA.



